4 reasons why
email signatures
are a marketer’s
secref weapon

Often understated, the email signature is an
extremely effective and non-invasive way for
you to engage with your customers.

As communication becomes increasingly digi-
tal, the email signature is an essential tool for
any marketer or communications professional.

Discover in this e-book how to use your email
signatures as the ultimate secret marketing
weapon.
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Email signature manager.
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Do you still rely on your staff to set up their own email signatures,

copy-pasting a template you sent them? Sounds like a recipe for chaos.

Organizations are yet to realize the full potential of the email signature as an
essential marketing channel, missing the opportunity to use this unique and perso-
nable touchpoint.

There is an overwhelming emphasis on digital connection. While we can't be
physically together, let’s make every touchpoint count. The importance of email
as a primary form of digital communication is becoming more relevant than ever.
A real solution that will help improve people's lives by increasing connection in a
less invasive way via today’s most used touchpoint - email.

The numbers paint a clear picture: on average, employees send 121 emails and
receive 40 every day. The opening rafe of these messages is 100% compared to
only 23% for mass emailing campaigns. This represents thousands of opportu-
nities for any company to share engaging messaging with their audience every
day.

Easy to implement and administer, the signature is an accelerator for your
marketing with endless use cases.



Promote your next event
with your email signature.

Your email signature is the perfect platform for

. Whether it's
to announce a virtual tradeshow, a high-touch
webinar, or speaking at a conference, the
banner in your email signatures enables you
to make the announcement and increase its
visibility.

Your goal is to make sure that from the start, the
event goes smoothly. Nothing is left to chance
as you prepare budgets, hire personnel, coor-
dinate operations, and resolve any issues that
arise. Hosting an event that lives up to at-
tfendees’ expectations requires high-fouch, ho-
listic approach to the pre-event, during-event,
and post-event organization.

Event banners can be used at any stage in the
event process, having information without ha-
ving fo search for it, and without being flooded
by several reminder emails.

“Cut through cluttered
inboxes by using your
email signature as a
marketing tool.”
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Pre-event enables you to increase attendance,
keep your potential audience informed and
excited, and allows hype to build in the lead-

up.
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Learn more

During the event, you can add your latest
tweets, broadcast quotes from keynote spea-
kers, and relay acfivity start times so that at-
tendees never miss them.
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Finally, post-event is when you can take time to
recap, share a replay, ask for feedback, and
summarize the time with a video or a simple
thank you to attendees.

Enjoyed this year’s Art EXpo'?
Tell us all about it!

Leave a review
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How Letsignit can help.

With Letsignit, it's easy to schedule highly Iz _
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customized promotional banners, making it - ’
easier for you to plan in advance and reduce || 9=

stress during the event. Letsignit also enables
analytic features to
and analyze the performance of

your marketing efforfs. == J
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“Meet your customers where they
already are - in your email.”
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Share value-added

content with engaging
email banners.

Inbound Marketing:
synchronize email signatures

with your campaigns.
Capture new prospects or reactivate exis-
ting customers with fresh inbound content.

Use your email signature to share your lafest
whitepaper, a significant news item, or a re-
cent high-profile recruit. The banner can be up-
dated according to the profile of the sender,
and the audience of the email. With social
media marketing becoming saturated and in-
creaslingly expensive, your latest campaign
can emerge from the noise and have your
customers experience the real difference.
Your brand’s identity can and should be im-
paciful, clear, and recognizable on all fronts
fo leave a lasting impression on the consumer.

Highlighting your content will help capture new
prospects or reactivate already acquired
customers by directing them to useful content
that matches their profile. It is easy fo link the
signature at the top of your sales funnel with
high value-added content or, if you are targe-
ting those lower down, you can easily share
a video of a new product or an invitation to a
unique webinar.

How Letsignit can help.

The Marketing department, in charge of your
brand image, can control and avtomatically
schedule campaigns and deploy to speci-
fic teams to ensure that every department has
access to the most relevant email signatures.

Letsignit is known to be the casiest solution o
deploy, with beautifully designed templates to
use and adapt to your branding in a few clicks.

For more complex design needs, lefsignit also
enables users to upload HTML codes, manage
line spacing, background colors, prefixes, link
colors and more.

Amandine Fernandez
Marketing assistant

T 1(425) 691-9012

v etsignit.com

[W 000

Register now

“Are your touchpoints on point?
Make every digital interaction
count.”




Scale your

Account-based

Marketing (ABM) efforts. .

Account Based Marketing:
highly customized content
for each customer.

Over 63% of customers expect personaliza-
tion at every touchpoint, what makes you think
the email signature is any differente

High-end marketing groups have switched their
approach from ‘say and spray’ fo a niche ac-
count-based-marketing pathway. With consu-
mers expecfing more from organizations,
you need to be on point accross all digital
touchpoints. Are your top accounts engaging
with your brand?

The strong relationship between employees and
recipients makes your email the perfect channel

for targeted Account-Based Marketing (ABM)
campaigns. Today, most interactions with clients

are based in Outlook as the preferred messa-
ging client. So much so that the products and
services Office 365, Outlook.com, and One-
Drive have 71 million subscribers, 400 million
active users and 200 million users, respectively.

Thank you for participating in the webinar!
Read how Acme has helped the “5C company
increase traffic to their websitel

Read the Sucess Story
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By taking advantage of the dynamic manage-
ment of signatures, organizations can address
a personalized and targeted message de-
pending on which phase of the sale cycle,
the customer is in o strengthen commitment and
engagement.

Welcome to Acme!
To get started, watch our video guide. Only 3
steps to implement your new favorite solution!

PLAY NOW p»

An opportunity to automatically personalize
your signature, based on anything from indus-
fry vertficals to opportunity stage, is the key to
breaking through the noise and highligh-
ting messages that resonate with your tar-
get customers. With most people spending on
average 6 hours a day in their inbox, Account
Based Marketing (ABM] via email signatures
is a scalable, personalized, and content-rich
format to get the message across.

“Target the right people with
the right message, everytime.”



How Letsignit can help.

Bom _in_the Cloud, Llefsignit is the easiest

solution for managing your email signatures

in Outlook, Office 365, and G-Suite.

D FIRST NAME LAST NAME
T -
O " Allan Deyoung
. J Bri John:
O ® rian Son
O e Christie Cline
O ‘ Debra Berger
O o Diego Siciliani
O m Emily Braun
| ‘ Enrico Cattaneo
O D Grady Archie
O .ﬂ Henrietta Mueller

Top performing organizations need to track
their marketing efforts. The tracking capability in
Letsignit enables your organization to measure
the precise daily click-throughs (per cam-
paign, signature or both), reassuring you of
the performances of your markefing actions.
The option to A/B test emails signatures fur-
ther reinforces the assurances that you can
measure email signature marketing just as
well as a typical advertising campaign.

logging in on the Letsignit Cloud platform gives
vou direct access to the administration interface

of vour future campaians. Once your logo has

been uploaded, and the name of your com-
pany filled in, the automatic connection to
your company directory gives you access to
your employees’ profiles. You can also add

them manually by using a link or by importing
a CSVfile.
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Recruitment and

employee engagement.

Recruitment Marketing:
engage potential prospects
with a holistic brand
presence.

Looking for talent2 Communicating with a
potential hire2 Or socializing your latest
recruit? Use your email signature!

The brand image of your organization is an
essential deciding factor for potential talent. A
consistent and carefully crafted signature po-
sitively improves the way you come across
to any potential new hire - just as it does for
your other contacts. Despite this being obvious,
many organizations’ employee signatures vary
in form and substance - even with the same
department.

& Katie Doe
Customer Service
T.+33 (0)4 88 60 02 54

0000

©

www.acme.com s

We are hiring!
Our customer service department is looking for
a solution-oriented individual to join our team!

Apply now
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The signature also offers support to diffuse
your recruitment offers. Support, but also an
ally, because you will be able to imagine a
sequence of content af each stage of the re-
cruitment process, in the same way as in an
inbound campaign: creating interest with a cor-
porate video, then proposing more persona-
lized content for the interview, etc.

Llooking for new talente Not only is brand pre-
sence a deciding factor for potential talent,
but it can also make or break a connection’s
choice on whether or not they want to send you
referrals for a could-be hire. This simple and
smart piece of digital real estate makes it easy
for an organization to advertise new roles to
specific industries, age groups, or expertise.
With drastic changes in workforces lafely, an
emal signature advertisement can be a unique
and personal way to cut through the clutter.

Voted

AR T
work

#1 place to
by Biz Magazine

“Communicate quickly and
quietly, give your potential
talent a taste of how you
engage.”



How Letsignit can help.

Between the demands of human resources and
those of other departments, how can you be
sure that everyone is using the same signature
template? Not only is it tedious to manually
check, when there are discrepancies unco-
vered, but the process to apply consistency
once again is also time-intensive and often
unsuccessful.

Having an all-encompassing platform to ma-
nage email signatures across all team members,
departments, campaigns, and roles will em-
power your organization to nail your brand
presence on all communication.
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Do more with
your signature.

KATE D
bt PATRICIA
| T« 212 32!
f in W

MEET US AT MIC
October?5

What is Letsignit?

efsignit is the go-to solution to create, attribute

and manage all your co-workers’ email

signatures and marketing banners.

How does it work?

* A centralized interface to create signatures and
schedule campaigns.

* The signatures are pre-filled thanks fo
synchronization with your internal directory.

¢ All employees automatically have signatures
thanks to the Letsignit Deskiop App for Outlook
and native Office 365 (OWA) and G Suite
(Gmail) connectors.

 Compatibilities: 1] B B2 & ™M

Gold
Microsoft Partner

B® Microsoft

HEMRY KIM —  Choons onaps

T.+1 213 520 9018 - wrw.cermnics

f in w @lﬂ'ﬂl

©

",-
TIME TO CHANGE YOUR LIFE,
dewnload our new oppl!

Why a tool for that?

* The IT Department is constantly called upon to
manage signatures.

* The Communication wishes to harmonize

signatures and no longer degrade their brand
image.

* Markefers want to engage with their audience
and be able to provide value-added information
& services with email banners.

What are the advantages?

* |t is extremely simple to use.

* Your signatures are harmonized, and your
brand image is controlled.

* You take advantage of a new free
communication channel to boost your
website performance, your events, your
offers, and more.

* The *+: |etsignit is available for
all mobile devices.



The email, the

/ \\ pillar of your

—— communication
wo Strategy. v

With 121 emails received and 40 sent per
day per coworker, the email signatures
represent a real gold mine.

TIME TO CHANGE YOUR LIFE,
download our new app!

ULTRA-TARGETED LESS
CAMPAIGNS INTRUSIVE

Choose the offer that works best for you:

| STARTER |

Manage and harmonize signatures

¢ Create signatures with the help of
templates

* Synchronize user data & groups (Azure

AD/G Suite)

* Create workstations to manage multiple K
HENRY KIM — Channel Manager
| BUSINESS | . T.+1 212 321 9018 - www.acme.co

Starter + Campaign promotion R B
e Advanced design thanks to the Drag & Drop Bt

Designer TIME TO CHANGE YOUR LIFE,

. dewnload our new/apl
¢ Insert and program targeted banners into

the signatures

* Analyze signature and banner performance

More than 200,000 users already love Letsignit.
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